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INTRODUCTION Software as a service (SaaS) has made significant inroads into
the mainstream of business in Australia and New Zealand
(ANZ). Faced with a demanding business environment,
escalating IT expenditure and increasingly complicated IT
systems, many enterprises have turned to SaaS as an
alternative. As maintenance costs go down, enterprises have
found a spin-off benefit of the ability to cut down on
expensive in house IT personnel, compared to the traditional
software model where implementation programs often
overrun in both time and money and software upgrades are

nightmares that customers cannot just wish away with.

Significantly SaaS has found increasing appeal among small
and medium enterprises, encouraging many local ISVs to offer

specialized applications on the SaaS model.

This report provides insightful analysis of the Australia and New
Zealand SaaS market and its dynamics, the role of ISVs and
detailed profiles of leading SaaS vendors. It offers data on
market size and growth forecasts for SaaS applications in the
enterprise market in ANZ. Complimenting extensive interviews
with senior industry executives and secondary research, this
report also brings the results of a survey of 103 CIOs and IT
decision-makers in large and SMB enterprises about awareness

and adoption trends.




